
THe BIg PIcTuRe: WHo OWnS (aNd COnTrOlS) TOdAy’s INfOrMaTiOn NEtWoRkS 
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Today most of our news comes from a handful of powerful sources. While some, 
like the New York Times are still independent, others are part of massive media 
conglomerates or, like the Washington Post
other ways to the information world. What implication does this ownership 
structure have for the news we get?
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